Dubai Gold & Jewellery Group to Actively Promote Jewellery As A Single Category

Dubai, April 30, 2007: Dubai Gold & Jewellery Group, a trade association representing more than 700 members of Dubai’s jewellery trade, will strongly pursue marketing initiatives to promote jewellery as a single category. This is in the wake of the recently concluded 5th Dubai City of Gold Conference which saw a panel discussion on ‘Unified Jewellery Marketing’. The panel generated great interest from the industry on the need to unite their marketing efforts under a single banner to face the onslaught from luxury goods market.

“As per the conclusions drawn at the panel discussion, we will support retailers to identify new consumer segments and value propositions to market jewellery effectively. We will contribute to creating a single global marketing master plan which can be tailor made to other regions of the world, “said KP Baiju, General Manager of Dubai Gold & Jewellery Group. 

The Dubai Gold & Jewellery Group and the Gem and Jewellery Export Promotion Council of India (GJEPCI) have decided to work under CIBJO, the World Jewellery Confederation, to formulate marketing initiatives required for promoting jewellery as a single category.

The prompt action is the result of the panel discussion which focused on a new KPMG study on the global jewellery market which suggests that the industry will lose ground to other luxury goods unless it quickly develops and implements a unified marketing program.

 The survey results were discussed in length at the 5th Dubai City of Gold Conference and it was concluded that all forms of jewellery must be positioned as a single lifestyle category than as individual stones and metals. This will help to build strong emotional connection with consumers. 
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