LAILA SUHAIL TO LEAD DGJG’s MARKETING AND COMMUNICATIONS INITIATIVES
Dubai, August 27, 2007: Laila Suhail, Chief Marketing Officer of Dubai Shopping Festival and a board member of Dubai Gold & Jewellery Group will now spearhead the marketing and communications activities of the trade association. 

Commenting on Suhail’s new role within the Group, Tawhid Abdullah, Managing Director of DGJG said: “The Dubai Gold & Jewellery Group has come a long way since its inception in 1996 with just a handful of members. Today the organization has over 700 members and the scope of our activities have increased. As we constantly strive to develop Dubai’s jewellery industry and raise its profile on an international and regional level, it will help us to have someone like Laila Suhail leading our communications activities. 
“We will greatly benefit from her extensive experience in marketing and public relations. I am very enthusiastic about her decision to accept this position.”

Suhail has always worked closely with DGJG due to the Group’s strong support to DSF, DSS and other government led marketing initiatives that she has been involved with. She has served on DGJG’s board of directors since November 2006. 
“Working with DGJG is certainly not new to me; I have associated with the Group since the beginning of DSF. I am delighted that DGJG has now asked me to take care of the Group’s marketing and communications programmes. 
“With changing consumer tastes, emergence of a strong youth segment and increasing demand, these are exciting times for the jewellery industry and I look forward to the challenges of my new role,” said Laila Suhail.  
Suhail is well known for her initiatives in successfully marketing the DSF brand locally and internationally and firmly establishing Dubai as the leading shopping destination of the world.

She is the winner of Government Excellence Award from HH Sheikh Mohammed Bin Rashid Al Maktoum, Vice-President and Prime Minister of the UAE & Ruler of Dubai, for generating high sponsorship funds for DSF in 2001.  Suhail is also credited with mobilizing the highest targeted sponsorship revenue in 2005 and catapulting the DSF and DSS brands to a higher level.
“Laila Suhail’s direct involvement with DGJG will further strengthen our partnership with the government sector,” added Abdullah.

About DGJG:
The Dubai Gold & Jewellery Group was established in 1996 with the support of the Dubai Department of Economic Development, World Gold Council and the Government of Dubai. The Group has since then evolved into a prestigious trade body with over 700 members and aims to promote Dubai’s jewellery industry both locally and internationally through its various activities including the annual Dubai City of Gold Conference, seasonal promotions, participation in regional and international trade fairs and training programmes for members.
For further info, please contact: Lisa George/Wendy D’Silva, ASDAA Public Relations. E-mail: l.george@asdaa.com/w.dsilva@asdaa.com







