DSF GOLD AND JEWELLERY SALES TIPPED TO HIT DH920M

Dubai: Dubai Gold and Jewellery Group (DGJG) expects gold and jewellery sales during DSF 2006-07 of Dh920 million - a 15 per cent increase to its initial estimate of Dh800 million.

"Sales are exceeding our expectations during this DSF. Considering a year on year growth of 70 per cent reported by 350 participating member outlets, we expect to cross our initial projected target of Dh800 million sales by an additional 15 per cent by the end of the shopping festival," said Tawhid Abdullah, managing director of Dubai Gold and Jewellery Group. 

"Customers are clearly motivated by our DSF offers giving them a chance to win one kilo gold daily and also the stock of new designs in stores." 

"Dubai holds a strategic position when it comes to gold and jewellery and DSF is the most crucial time for sales, be it trading or manufacturing," Abdullah said.

During the 13 day DSF in 2005 which coincided with Christmas, Eid and New Year, turnover from participating jewellery outlets stood at Dh279 million. Comparatively, during the first 13 days of the current DSF, the total turnover was Dh440 million.

"We have done about Dh20 million in sales so far and expect to do another Dh20 million for the whole DSF," says Sai Baba, general manager, Atlas Jewellery.

"There is overwhelming response for 22 carat jewellery, and we have done Dh7 million in sales so far, which is 30-35 per cent more than last yearÃ­s figure. We expect to do about Dh15 million for the festival," says Babu John, managing director of Sky Jewellery. 

"The main trump card for the rise is due to the 1 kilo gold promotion. Last year, the offer was 2.5 grams of gold and for that the customer has to pay Dh100 for the coupon. This year there is no extra money for the coupon," says Baba.

John says the main attraction is the price, it has fallen from $730 in May, its highest since a record peak above $800 in 1980, to $610. The main buyers are the Indians followed by Pakistanis and Bangladeshis

"This year's DSF diamond pendant is a big hit and we have already sold 600 units. 

"Maximum sales for the pendant is coming from the Global Village outlet," says John.

Since the begining of the DSF ten years ago, The DGJG alone has given away 619 kg of gold as prizes, worth Dh146 million. 

"The customer service rating programme is a great motivational tool for all retailers. It is an opportunity to win industry recognition and to know how customers perceive our services. Their feedback helps us to further improve our services," said Deepak H Suru, Himat Jewellers.
